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Shelf Space 
 

In the open market, 
brands compete for 
shelf  space, and as a 
result, shoppers get 
better: 

Value 
Choice 

 

  



On-line “Shelf Space”? 



Three Goals for Active Selector 
1. Best value plans on the market 
2. Optimal choice of plans 
3. Apples-to-apples comparison 
 



Best Value Plans 
 
Best Value = Best coverage for the price 

 

1. Use competitive bidding or negotiate on 
premium price 

2. Weed out plans with tricky loopholes 







Optimal Choice 
1. Select at the level of plans, not carriers. 
2. Give preference to plans with desirable 

qualities: 
a. offer state-wide or to underserved areas 
b. make health disparities a priority in their Quality 

Improvement Strategy 
c. offer pediatric dental coverage 
d. offer valuable co-pay options 



Apples-to-apples Comparison 
    

Model 
Health 
Plans 

  





Major plan variables: 
 Premiums 
 Networks 
 Co-pays for office visits, 

urgent care, emergency 
care, convenience care, 
behavioral health, etc. 

 Co-pays for generic drugs, 
preferred brand drugs, 
non-preferred brand 
drugs, specialty drugs, etc. 

 Deductibles: In-network, 
Out-of-network, Family 
and Individual 

 Out-of-pocket limit: 
Family and Individual 

 Coinsurance: In-network 
and Out-of-network 

 Visit limits: Skilled 
nursing, re/habilitative 
care, hospice, etc. 



Model Health Plans 
Standardized: 

 

 Deductibles 
 Out-of-pocket limit 
 Co-pay structures 
 Coinsurance 
 Covered Benefits 

 

Differences: 
 

 Carrier/Brand  
 Premium 
 Network 
 Quality 
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