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HIAC Discussion to Date
• Members suggested exploring how MNsure can truly become a one-stop 

shopping experience through updates to the website that could educate or 
redirect consumers to the correct sources

• Research Massachusetts and Connecticut health exchanges in order to get ideas about how 
hyperlinks and videos can increase consumers’ experience. 

• Potential issue that many consumers will miss out on this access due to inability or lack of desire to 
use MNsure’s website. 

• Committee members agreed and suggested that more research should be done on how to reach 
the variety of consumers. 

• Recommended that MNsure’s vast network of assisters could improve outreach if they were 
provided better tools. 

• Suggestion to incorporate five categories to ensure analyzes MNsure’s responsibilities for physical 
and behavioral health:

1)  The consumer calls their insurance company’s behavioral health telephone number 
2) The consumer contacts someone for individual therapy 
3) The consumer contacts someone for group therapy 
4) Video technologies 
5) Repeats

• Suggestion that MNsure promote more networking events to answer consumer questions and help 
consumers apply and enroll. 



Website Comparisons
State Website(s) Focus Notes

Minnesota
MNsure

• https://www.mnsure.org

• No landing page

• Government / Technical 
focus

• Allows users to navigate 
based on status and 
coverage questions

• Provides access to MNsure 
business  components

• Easy to use. Meets Minnesota 
State Accessibility Standard

• Does not link to health 
information resources

Connecticut

ConnectiCare

• http://accesshealthct.com

• Landing page for all CT 
residents:

http://www.connecticare.com

• Consumer Focused
• Links to key resource sites
• Allows users to navigate 

based on status and 
coverage questions

• Appears easy to use
• www.connecticare.com Links 

to Optum through a "live and 
work well" link 

• The first link is "Preventive”. 
includes "healthy living" 
resources in their statement

• Have doctors instructing IT 
staff on their website design 

• Would consider nearly one 
stop shopping

Massachusetts
Health 
Connector 

https://www.mahealthconnector.
org/connectorcare

https://masspartnership.com.

Links to MassHealth (CHIP, 
Medicaid, Medical Assistance)

• Government / Technical 
focus

• Allows users to navigate 
based on status and 
coverage questions

• Masspartnership site is for 
Behavioral health access

• Easy to use
• Plan has been existence prior to 

ACA
• Has excellent Tools and 

Resources links
• Consumer needs to know the 

multiple sites to navigate – not 
linked 

* Optum is used by Medica for their video technologies and it is an excellent self-help resource

https://www.mnsure.org
https://mn.gov/mnit/about-mnit/accessibility/
http://accesshealthct.com
http://www.connecticare.com
http://www.connecticare.com
https://www.mahealthconnector.org/connectorcare
https://masspartnership.com


Discussion 
• MNsure mission statement is insurance/ government focused instead of consumer driven.
• Connecticut and Massachusetts are also insurance / government focused but Connecticut 

does have a landing page for all CT residents https://www.connecticare.com with the links 
to Optum through a "live and work well" link. 

• Potentially our topic "Public Good" is beyond the MNsure scope.
• When typing in mission statement the Connecticut …. "Access Health CT is Connecticut's 

health insurance marketplace where residents and employers can shop and enroll in 
Quality, affordable Medical and Dental Insurance. AHCT is the only place where individuals 
can qualify to get financial to help pay for their healthcare coverage." 

• Connecticut does have a link to knowledge but it is a general description of each category 
and you can NOT click on "Mental Health" and "WHY" when it is included on the 
Connecticare site with vast resources.

https://www.connecticare.com/


Potential Next Steps 
• Develop a definition of “Public Good” 

• Recommend to Board the addition to the MNsure Mission Statement to include 

“Public Good”

• Establish quick links on MNsure website to health information sites such as Optum

• Interlink insurance brokers with all publically provided assistance resulting in “one 

stop” connection for consumers resulting in payment to brokers for serving the 

consumer



Mission Statement – MNsure
The Affordable Care Act (ACA), which became law in March 
2010, called for the establishment of a federal health 
insurance marketplace, and gave states the option to create 
their own. Minnesota chose to further advance its health 
care system by building MNsure, a Minnesota-made health 
insurance marketplace, where Minnesotans can shop, 
compare and choose health insurance coverage that meets 
their needs. Learn more about the features of MNsure at 
What is MNsure?
• Our mission: To ensure all Minnesotans have the security of health 

insurance.

• Our vision: To create a statewide resource that provides access to private 
health insurance and public medical assistance programs.



Mission Statements / Website Examples

Minnesota - MNsure

Connecticut – Access Health CT 

Massachusetts MAHealth Connector









Mission Statement – Access Health CT

To increase the number of insured residents, 
improve health care quality, lower costs and 
reduce health disparities through an innovative, 
competitive marketplace that empowers 
consumers to choose the health plan and 
provider that give them the best value.



Mission Statement – Access Health CT 
(cont.)

Access Health CT is Connecticut’s official health 
insurance marketplace. It was established to 
meet the requirements of the federal Affordable 
Care Act. Our mission is to increase the number 
of Connecticut residents who are insured, retain 
our current members, lower their costs, 
promote health, and eliminate health 
inequalities. Access Health CT will operate at no 
cost to the state or its taxpayers. 















Compare Plans
Use the Compare Plans tool to match your healthcare needs with one of our plans.

Terms Definitions

Monthly Premiums The monthly cost (or premium) of your insurance (minus any financial help you may qualify for).

Yearly Deductible The amount you pay each year for medical costs before your plan pays anything (from $0 to several 
thousand dollars, depending on the plan).

Co-Payments Charges (a set dollar amount or percentage) you pay each time you visit a doctor, get care, or buy a 
prescription drug.

Coinsurance Plan

A coinsurance plan requires the customer to pay a certain percentage for most services provided. You 
continue to pay co-insurance until you reach your member out-of-pocket maximum. 

The percentage of costs of a covered health care service you pay (20%, for example) after you've paid 
your deductible. Let's say your health insurance plan's allowed amount for an office visit is $100 and 
your coinsurance is 20%. If you've paid your deductible: You pay 20% of $100, or $20.

For specific details as to what types of services require co-payments or co-insurance payments, check 
the “detailed plan documents” or with your carrier directly. 

Total Cost Estimate Total estimated cost based on plan comparison answers about expected care and prescriptions.

Out-of-Pocket 
Maximum

The most you pay during a policy period (usually a year) before your plan begins to pay 100% of the 
costs. This limit never includes your premium or exclusions. Depending on your plan, these “out-of-
pocket” expenses may include annual deductibles, coinsurance, and co-payments for covered 
services. Once you reach your health plan’s out-of-pocket maximum, your insurance company will 
cover 100% of the costs for medically necessary services.



The MassHealth Insurance Marketplace
MAHEALTHCONNECTOR

Masshealth Mission Statement: To improve the health outcomes of our diverse members, their families and 
their communities, by providing access to integrated health care services that sustainably promote health, 
well-being, independence, and quality of life.
Known as Massachusetts Health Insurance Marketplace, masshealth offers all the citizens an opportunity to 
benefit from the new health care law. As open enrollment kicked off in November 1, 2015, all 
Massachusettians should enroll through the agency, which offers them Health and Dental coverage through the 
State’s leading insurance service providers. Once you register through the Masshealth Connector, you have 
access to tools and resources that make it easier for you to shop, compare and select a health insurance plan 
that can work for you and your family.
Apart from the Dental and Health coverage for individuals and families, Masshealth Connector has initiated a 
Business Express Program to enable small business owners with 50 or fewer full time workers to get the Health 
and Dental benefits from leading insurers in the State. The brokers, who are ready to assist the employers to 
find suitable health and dental plans that suit their employees’ needs, simplify this process. Since its launch, 
MA Health Connector is up and running and better equipped with new website features to avail new health 
plans and new ways for more Massachusetts residents to save on insurance and better their lives.

What to expect from Mahealthconnector
With its new and detailed features, there are loads of information and advice for individuals and families in 
Massachusetts. With a click of a button and you have access to downloadable applications, worksheet and fact 
sheets to use as an individual, family or business. Adequate information regarding health and dental carriers 
such as coverage area maps are available to assist you in making proper decisions. The new health care reforms 
come with lots of benefits for the nation, and Massachusetts being the leading state with the highest rate of 
insured members, is set to benefit greatly from its implementation.







• Allows users to navigate based on status and
coverage questions
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